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Gasteumfrage

Mobility

Which means of transport did you use to arrive at your holiday

destination? *

80%

60%

40%

20%

0%

é

77,9%
5,7%
Car Hybrid Car Other

*Main means of transport (based on km travelled)

4,7%

E-car

1,8%

Train

0,4%

Airplane
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What was your preferred mode of transportation during your stay? *
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Gasteumfrage
Mobility

Are you familiar with the Guest Pass (Mobil Card South
Tyrol)?

Yes
/1579 (77,9%)

No 448 (22,1%) —

é *Only for the Yes Responses
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Did you make use of the Guest Pass during your holiday in South Tyrol? *

355
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Gasteumfrage

Expenses/cost

With whom do you travel?

50% 48,9%

40%

36,5%

30%

20%

10%

0%

é

With partner With family

In a group

4,4%

Alone

1,9%

Other

0,0%

with friends
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How many adults? *

51,8%

o1l ®2 03 @4 @5 0ormore

How many children? *

—— 37,3%

52,6% —

N 7.4%
o 2.7%

®1 ®2 @3 ©4 ormore

*Only for the Response: "With family/children” %
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Gasteumfrage IDM 3
Expenses/cost 2057

What type of accommodation did you choose?
50%

40%

30%

20%

11,1%

45,6%
8,3%

33,3%
- 1,8%

Half board Without board Bed & Breakfast % board Full board

10%

0%
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Expenses/cost

How satisfied are you with the current relation of quality and price in destination? (5 = very satisfied, 1 = unsatisfied, 0 = no answer)

Accommodation 32,1% 16,9% 6,2%

Cable cars 25,6% 14,5% 9,6% 3,0%

Food and beverages

Recreational activities (eg., museums...

23,9% 31,0% 24 7%

Shopping

3.6%

cede3n2el el

N%
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Gasteumfrage

Reason for holiday and activities

How did you hear about the region?

1400

1200

1000

800

600

400

200

1262

182
72% I1 0%

Friends/relatives South Tyrol
advertising

167
I1 0%

Google or other
search engines

133

§.

Accommodation
providers

116

i

Seiser Alm Marketing

93
71
B m-
Media/News Destination
rating/reviews
platform
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||
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%


https://app.powerbi.com/groups/me/reports/0f9bc3c8-f1cb-48d4-a189-9c7e4a56f344/?pbi_source=PowerPoint

Gasteumfrage IDM s

MARKETERS.,

Reason for holiday and activities

2027

How did you hear about the region? How did you hear about
1400 the region?
1262

1200 !

20 anni fa dalla mia attuale moglie
45Jahre Erfahrung
9
1000 Abito in Alto Adige
ADAC Skiatlas

alla ricerca del territorio con
attrezzature giuste per la mia
famiglia

800 allgemein

Als Kind in Dolomiten gewesen

amici

Andandoci d'estate a fare escursioni
giornaliere da Selva di cal Gardena
assiduo frequentatore

600

Assaociazione che fa Trekking, molti
anni fa

Atlante geografico 2016
400 aus Neugierde
Aussteller des Hotels

Bekannte
Bergfuhrer
182

200 167 133 beruflich
116 93 Bin seit 30 Jahren Stammgast
71 70 60 08 Bin seit 32 Jahren mit der Alm

bund

2% 0% 0% 8% 7% .5% .4% .4% R 2% verbunden _
[ ] Bin Stammgast seit 1980er
0
. ) . ) ) R ) ) ) Blendax 1971
Friends/relatives South Tyrol Google or other  Accommodation Seiser Alm Media/News Destination Online Social Media Tour . )
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Gasteumfrage IDM 55
Reason for holiday and activities 2027

How important are the following factors in choosing your holiday destination? (5 = very important, 1 = unimportant, O = no answer)

28.1% 13,4%
27 6% 27.7%

Feeling at home

Combination city and mountains

Doing something for the mind/education

Finding some inner peace/enjoying the silence
Individual and exclusive experiences

Spending time with partner/family/friends

5e403 020100

< -
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Gasteumfrage IDM 55
Reason for holiday and activities 2027

Why did you choose this region as your holiday destination?
2000

1005

931
868 807
731
655
527
407
2% 6% 0% 6% 3% 1% 6% 2% 6% 0% 7% 6% 5% 1% 9% 7%
|

Seiser Skiing area  Intact natural ~ Hospitality Winter sport Climate/good  Dolomites  Clean air and Unique Culture and Villages Easy arrival Dolomitit Wellness Familiy UNESCO
Alm/Alpe di Seiser landscape offers weather high-quality pleasure traditions around the and Superski offers activities World

Siusi Alm/Gréden drinking water experience... Schlern/Sci... accessibility Heritage
offer

Have the expectations you had prior to the trip been fulfilled? (1 = Not at all fulfilled, 4 =
Completely fulfilled) O X

; EEE
26,79%
. G
2 73359
3 6 ] 16
. 0,79%
0 20 40 60 80 100
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Géasteumfrage IDM =2

MARKETERS.,

Reason for holiday and activities

2027

Why?

Amo 'Alpe di Siusi, ma si sta snaturando. Troppa gente, servizi sempre piu orientati a clientela alto spendente e irrispettosa del’'ambiente. Mi viene da piangere quando passo davanti all’hotel Tirler e lo vedo trasformato in una discoteca a cielo
aperto. Temo che 'Alpe stia perdendo la sua caratteristica di paradiso terrestre e sono estremamente dispiaciuto

Es sind die stdtiroler: herzlich, offen, hilfsbereit und zuverldssig

Ist super hier

massentourismus schlimmster Sorte - wer will schon Chinesen und Amis in den Bergen?
overcrowded.

Prezzi troppo alti

Sempre pil commerciale

too crowded

Ubertouristisiert!

Urspringliches ist Mangelware. Verkehrskonzept verbesserungswirdig.
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Ivities

Reason for holiday and act

Which of the following did you use/try during your stay?
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Ivities

Reason for holiday and act

Which of the following

Which of the following did you use/try during your stay?

2000

did you use/try during

your stay?

1480

IjSSQ

1500

aree di sosta camper
Ausflug nach Bozen

apres ski

1160
0/' [

1000

Bad und Sauna in St. Ullrich

Berghatten, Wanderwege

Bergtouren

Bergwanderungen

248

324

4

500

bozen

170
EIQI

camminare

Camminate

3322221111

28

Drachen- /Gleitschirmstartplatze

Einsame Hutten besuchen
erkunden der Region mit OPNV

Camminate a piedi in invernale
Escursioni

Camminate invernali
Camminate,baite
Cammino

ciaspolate

Die Natur.

Dolomiti Ranger Winter
Eislaufen Seis / Wandern
escursioni a piedi
Escursioni estive
Escursioni invernali
escursionismo invernale
Fahrrad
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Géasteumfrage IDM s
Sustainability

2027

What do you associate with the term “sustainable tourism™? (5 = totally agree, 1 = disagree, 0 = no answer)

Careful/sustainable production of regional products 58,6%

Clean air

Conservation of resources at accommodations/ gastronomy 8.4% 5,0%

Emission-free/low-emission travel 05 5.0% | 6,7%

Landscape-friendly architecture

8,2%

Low/no use of plastic at accommodations/gastronomy/restaurants 10,4%

Pedestrian-friendly villages with car-free streets 15,2% 4,0%

Preservation of cultural heritage 21,7% 4,5%
Use of green energy at the various accommodations and other tourist infrastructure
Use of public transport on site

Use of regional and/or organic products for gastronomy/restaurants

Use of tap water as drinking water

Waste recycling 59% N 4.2%

oS5e4e302ele0
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Gasteumfrage

Sustainability

Are you familiar with tourism sustainability
certifications?

No 1882 (92,8%) —

INNOVATORS.
I DEVELOPERS.
MARKETERS.

2027

\ Yes 145 (7,2%)

Which sustainability certifications do you know? .
v

z. B. Fair Trade, Bio-Siegel, FSC Label, Griiner Punkt, Blauer Engel, eco

Weniger Wasche

Umweltschutz, Okonomie

umweltmanagement, nachhaltiges Bauen, Nutzen der angebotenen Beférderungen z,b, Umlaufbahn statt Auto...
tfidéni odpadu , regionalni potraviny , bezemisni doprava, udrzitelna architektura

Tourcert, Green Sign und weitere deutsche Zertifikate

Tourcert

Sustainable

Strutture ricettive sostenibili

SMarchio di sostenibilita per le aziende (IMQ

How important is certification when selecting your ideal holiday region? (1 = Unimportant, 5 = Very important) *

How important is certification when selecting your ideal holiday region? (1 = Unimportant, 5 = Very important)

191
S 429

4 o4 42%

7’27
3587%

257
12,68%

1
17,61%
0 50 100

*Only who is familiar with certifications %
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Gasteumfrage IDM

MARKETERS.,

Sustainability 2027

Would you return to this destination for holiday?
Yes 1982 (97,8%) —

L No 45 (2,2%)
Why?

-~

Con lo stesso budget faccio vacanze piu lunghe da altre parti

Costi elevati

Costi molto alti per una famiglia.

Costi troppo alti

COSTO BIGLIETTO A/R CABINOVIA SIUSI - ALTOPIANO, PER CHI NON SCIA, TROPPO ALTO.

Das Preis Leistung Verhéltnis hat sich in den vergangenen Jahren sehr negativ entwickelt und zu viel Massentourismus
Die Werbung verspricht Sachen, die es dann nicht gibt.

Es istin den letzten 5-10 Jahren zu teuer geworden, gerade fur 4 Personen ist es zu teuer

Es war zu tuberlaufen. Die Stadt, der Berg, die Pisten, die 6ff. VERKEHRSMITTEL. Die Einheimischen waren teilweise sehr unfreundlich. Kein tradionelles Erlebnis méglich, es wirkt wie eine Farce (Doérfer fur Touristen gebaut??). Wir kommen
heuer nicht mehr, machen Urlaub bei uns in Deutschland. Wir haben hauptséchlich andere Touristen getroffen, da merkt man nix von der Sudtiroler Kultur. Die wenigen Einheimischen, mit denen wir in Kontakt kamen, gaben uns das Gefiihl,
unerwinscht zu sein. Aufder sie konnten uns etwas verkaufen.

Frequentiamo | Alpe di Siusi da 15 anni ma purtroppo negli ultimi anni si vedono sempre pit alberghi e edifici per i turisti senza il rispetto per la natura. Ho avuto il privilegio di frequentare la regione quando la natura era al primo posto.
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Gasteumfrage IDM 55
Sustainability 2027

Net Promoter Score

75

/1

-100 100
Category ‘ Responses Percentage
Detractor(0-6) 120 5,92%
Passive(7-8 357 17.61%

. Promoter(9-10) 1550 76,47%

Gesamt 2027 100,00%
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Gasteumfrage IDM 3
General questions 1648

In which holiday village do you stay?
700

642 636
600
500
454
400
300
232
200
100
23
. 32% 32% 23% 12% _ 1%

Seiser Alm/Alpe di Siusi Kastelruth/Castelrotto Seis am Schlern/Siusi allo Sciliar Véls am Schlern/Fié allo Sciliar Tiers am Rosengarten/Tiers al Catinaccio

« -
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Gasteumfrage

General questions

How long do you stay in the region?

800

600

400

200

800
498
9,5% 6%

7 nights more than §§ 6 nights
7 nights

4 nights

5 nights

3 nights

2 nights

25
166 155
100
<hd 29
1,1% 2% 6% 9% ',2% B

lam a
day guest

10

1 night

What type of accommodation did you choose?

648
600 569
476
400
259
200
3116 13 13
49 09 332222111
0 .---_________
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B&B / Apartments / Residence / Guesthouse

—_

All inclusive !

| —

Andata e ritorno in giornata

Aparthotel con spa !

—_

IDM

2027

INNOVATORS.
DEVELOPERS.
MARKETERS.,

What type of
accommodation did

you choose?
Other

Camper
casa di proprieta
casa privata

Apartment | —
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Gasteumfrage IDM 25
General questions 5097

Is this your first stay in this region?

No 1882 (92,8%) —

_ Yes 145 (7,2%)
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Gasteumfrage IDM =5
General questions 1882

How often have you visited this region in total? *

more than 3 times 1661 (88,4%) —\

. 2-3 times 219 (11,6%)

*

E Only if the Response of question "Is this your first stay in region?" is No. E
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Gasteumfrage IDM 25
General questions 0097

Have you holidayed in other regions of "Sudtirol/Alto Adige"?

r Yes 1648 (81,3%)

No 379 (18,7%) _/


https://app.powerbi.com/groups/me/reports/0f9bc3c8-f1cb-48d4-a189-9c7e4a56f344/?pbi_source=PowerPoint

Gasteumfrage IDM =5
General questions 1648

How often have you been on holiday in "Stdtirol/Alto Adige"? *

more than 10 times 1184 (71,9%)

4-10 times 365 (22,2%)

2-3 times 83 (5,0%)

*Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes.

< 4
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Gasteumfrage

General questions

In which holiday region did you overnight? *

1400

1200

1000

800

600

400

200

E *Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes

1295

9%

Seiser
Alm/Alpe di
Siusi\n

826

Gréden/Val
Gardena

773

0% 7%

Meran/o and | Bolzano/Bo...

surroundings and

surrounding...

677
593

1% 6%

Alta Badia\n Bruneck/Bru...

and

surrounding. ..

Vinschgau/Val Sterzing/Vip...

Adige/Sadtirol
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1648

586
519 517
405
369
330 325
228 220
6% 1% 1% 5% 2% 0% 0% I4% Is%

Kronplatz/Plan Villndsstal/Val Eggental/Val

di Funes d'Ega\n

%
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61,4% der Antworten kommen von alteren Menschen zwischen 51 und 70

90,7% der Antworten kommen aus Deutschland und Italien

Die Herkunftsregionen in den Hauptmarkten Deutschland und Italien decken sich
orolsteils mit jenen von Sudtirol insgesamt

Vor Ort wird der Bus sehr stark genutzt, was auch mit den Daten zur Verwendung des
Guest Passes korreliert

Neben der klassischen Mund-zu-Mund Werbung (72%), scheint auch die Sudtirol
Werbung bzw. Werbung in Kombination mit Stdtirol zu funktionieren

Die Gaste sind mit dem Preis-Leistungs-Verhaltnis in den Bereichen Unterkuntt,
Aufstiegsanlagen sowie Essen & Trinken mehrheitlich zufrieden bis sehr zufrieden
Dolomiten scheinen auch ein wichtiges Reisemotiv fur die Region zu sein, UNESCO
Welterbe im Winter eher nicht

27
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MARKETERS.

58% der Befragten geben an einheimische Produkte zu kaufen; das ist ein sehr hoher
Wert, der auch fur die Verfugbarkeit der Produkte spricht

Mit Nachhaltigkeit werden am starksten die saubere Luft, die Nutzung von
Leitungswasser als Trinkwasser und das Abfallrecycling assoziiert was stimmig mit
Achtsam am Berg ist

FUr die Minderheit, die angibt eine Nachhaltigkeitszertifizierung zu kennen, ist dieses
Thema sehr wichtig

Die erklarte sehr lange Aufenthaltsdauer ist aulRergewohnlich hoch und gehort vertieft
Die Dolomitenregion Seiser Alm hat viele Stammkunden, die schon ofter in der Region
waren

Rund 76% waren mit ihrem Urlaub sehr zufrieden (Promotoren); das ist ein sehr hoher
Wert
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